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Watermelon flavour is growing at
+18%in Australia.*

Consumer research shows high
purchase intent & incrementality
to existing Mentos range.

Strong appeal among Gen Z
& Millennial consumers.

Mentos investing over $2 million
in brand advertising for 2025.
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Mentos Watermelon Roll 37.59 40 x 37.59 6921211120513 6921211120520 | 6921211120537

®

mentos
AVAILABLE FROM FEBRUARY YES TO



